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Operations and Communications partner to test Nextrip

• Access via text, mobile web, desktop, voice 

• Over 90% positive feedback

• Viral response with very little advertising

• One of Metro’s top 20 web pages 

• Official launch in April
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“Multiples” ridership campaign continues

• Campaign garners 
accolades in 
Communication Arts
magazine
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“Multiples” ridership campaign continues
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• Online free 3-day pass promotion
• Signed up over 1000 people in 24 hours
• Now have ability to track whether applicants 

reload and ride again



Project information is distributed

“In The Works”
Regional 

Updates in 44 
LA County 

newspapers
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TAP Update

6

• TAP limited use ticket
– Paper TAP card for sale from TVMs

– In development for Summer ‘11 
launch

• LASD conducting spot checks at 
gate arrays

• Access Services TAP Pilot to 
launch

• Visa TAP Pilot launches Transit 
TV campaign

• Regional “Positions” Report 
presented to Municipal GMs
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Metro Destinations Promoted

• Rail Posters offer 
new destinations to 
explore

• The Flower District 
is accessible via 
bus and rail



Dodger Stadium Express begins again
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Service launches 
March 28 



Metro’s Spanish blog launching

• Metro’s Spanish blog reaches out 
to Spanish-speaking riders

• In English, “El Pasajero” means 
“The Passenger”
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Customer Environment Improvements

• El Monte Station 
parking 
improvement 
notifications

• Enhanced 
signage 
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Service Updates Publicized

LA Marathon 
service 
changes 
advertised
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Promoting a green environment

Construction site banners
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Community Meeting Notifications

Westside subway 
extension

13



Any questions?
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Thank you!
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