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e Visiting Metro kids are on the job for 'Bring Your

Daughters & Sons to Work Day"

e More> Survivor Island at San Gabriel Valley Division and
on the scene at Arthur Winston Division

Take Our Dat

Kids on tour from Arthur
Winston Division are put to
work in the Design Studio
creating an ad campaign for
Metro. Here they pose for
photo which later appears on
billboard, above.

http://intranetl/news/report/kidsDay2006.htm[9/10/2015 3:04:57 PM]
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Design Studio director Michael

Lejeune starts the team on the
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creative end of the ad
campaign project.

In the print shop, Printing
Services Supervisor Robert
Hartert explains the magic
that transforms a digital file
into a billboard.

Printing Services Supervisor

Thomas Rodriguez leads a
group from South Bay Division
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