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How to access myMetro.net from your home computer > Access myMetro.net from
home by going to www.metro.net and clicking on “Metro Employee Access” at the bottom
of the home page. Click through the welcome page and enter your badge number and
hire date in the boxes provided on the sign-on page. Please note the format examples
below the boxes. Your next click brings you to the home version of myMetro.net.

MyMetro.net Offers Shopping Web Site with Employee Discounts

¢ Online shopping features 150-plus national brands, 100
magazines

(July 13, 2006) Metro employees and their families now can shop at
home on myMetro.net, the employee intranet web site, for thousands
of discounted name brand products offered by more than 150 online
retailers.

The virtual shopping mall can be accessed through the Metro Store link
located at the top of the myMetro.net home page. Shoppers should
click on “Discounts” and then “Other Discounts” to reach the Corporate
Shopping Company web site.

The retailers’ web site also is available to employees on break or
during lunch hours from computers in the Library on the 15th floor of
Metro Headquarters.

Retailers participating in the shopping web site include Target, Gap,
Godiva, Petco, Ann Taylor, Pottery Barn, Timberland, Footlocker,
Brooks Brothers, Zales and many more.

Each retailer’'s web pages include displays of merchandise and a
“coupon code” the shopper can enter to obtain a discount.

‘Something for everybody’

“With such a wide variety of brands,” says Danielle Boutier, director of
Communication Services, “there’s something for everybody. It's a good
thing to keep in mind when you do your shopping, whether it’'s online
shopping or not.”

The retailers offer discounts ranging from 5 percent to 20 percent, or
more during special sales. A few retailers, instead of giving a discount
on a purchase, may provide a rebate with proof of purchase.

Some 100 magazines, including Time, Newsweek, Working Mother,
Cosmopolitan, Sports lllustrated, Men’s Health, Nickelodeon and
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Highlights for Children, can be purchased online with a $5 discount on
subscriptions.

“This will be great for the holiday season as well as for birthdays and
other gift-giving occasions throughout the year,” says Boutier, noting
that it costs Metro nothing to offer the shopping web site. “These
discounts will help our employees save some money.”
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