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EXECUTIVESU~ARY 

Methodology 

The 2004 Metro Rail Onboard Survey is a weekday-only survey designed to provide valuable 
information addressing the following objectives: 

• Establish and measure travel patterns by gathering Origin-Destination information on the 
Metro Rail Blue, Green, Gold, and Red Lines 

• Determine the impact of Metro Rail on single occupancy vehicles and other transit modes 
• Examine the differences between new and longstanding riders 
• Gather basic demographic information on Metro Rail riders 

This project was conducted, in part, to update a larger 2002 study, which gathered some of the 
same information as well as customer satisfaction data for three of the four rail lines (Red, Blue, 
and Green). It also updates Gold Line demographic data gathered shortly after the Gold Line 
opened in July of 2003. The 2004 passenger survey was conducted onboard the Metro Rail Blue, 
Green, Gold, and Red Lines over a three-week period between August 23 and September 10, 
2004. Passengers were surveyed between the hours of 5 AM and 7 PM. 

Results 

Demographics 
• The majority of Metro Rail riders were male in 2002, and this continues in 2004. 
• Median age of Metro Rail riders has decreased by 4.5 years since 2002. 
• The percentage of Caucasian riders decreased in 2004, while Latino and AsianlPacific 

Islander ridership rose slightly. 

Trip Characteristics 
• There is a small increase in Metro Rail riders walking to and being dropped off at their 

fIrst transit stop in 2004 than in 2002. These increases accompany a small decrease in 
Metro Rail users driving to their first transit stop. 

• Across all lines the most popular fare type is the Metro Day Pass, which was not 
available in 2002. 

Travel Behaviors 
• 
• 

Driving and Metro Bus were the transit modes most often replaced by Metro Rail. 
First-time riders and those who ride less frequently increased from 2002 to 2004 . 
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1. BACKGROUND AND SURVEY METHODOLOGY 

1.1 Background 

The Los Angeles County Metropolitan Transportation Authority (Metro) currently operates four 
rail lines in the Los Angeles area. These include three light rail lines, the Blue, Green and Gold 
Lines, as well as one heavy rail line, the Red Line. 

The Metro Blue Line has 22 miles of track and runs from Downtown Los Angeles to Long 
Beach. There are 22 stations along this route. Of the four rail lines operated by Metro, the Blue 
Line was the fIrst to open in 1990. Average weekday boardings on the Blue Line are 68,497 
riders. 

The Red Line is the one heavy rail line (subway) in the Metro Rail system. It has the largest 
ridership with 110,685 average weekday boardings. The Red Line has 16 stations and runs along 
a total of 17.4 miles. It branches out into two legs, both beginning in Downtown Los Angeles at 
Union Station. One leg of the Red Line runs to Wilshire and Western, and the other to North 
Hollywood in the San Fernando Valley. 

The Green Line opened in 1995 and is the only rail line to run almost entirely along the center 
divider of a freeway. There are 14 stations along the 20 mile stretch between Norwalk and 
Redondo Beach. The Green Line has 27,817 average weekday boardings. 

The Metro Gold Line, which opened in July of 2003, is the newest of the four Metro Rail lines. 
There are 13 stations along the 13.7 mile route from Union Station to Pasadena. It is the lightest 
traveled rail line in the system, with 13,514 average weekday boardings. 

1.2 Objectives 

The Metro Rail Onboard Survey was implemented to provide valuable information addressing 
the following objectives: 

• Establish and measure travel patterns by gathering Origin-Destination information on the 
Metro Rail Blue, Green, Gold, and Red Lines 

• Determine the impact of Metro Rail on single occupancy vehicles and other transit modes 
• Examine the differences between new and longstanding riders 
• Gather basic demographic information on Metro Rail riders 

The project was conducted to gather a total of 400 completed surveys per rail line. A survey was 
considered complete if at least 50 percent of the questions were answered, and the origin­
destination information was complete. 

Sampling assignments for each line included at least one morning and one afternoon travel . 
period of which at least two hours were during peak travel times. 

To accomplish these goals, SCR planned to collect at least 800 surveys with at least some 
respondent information per line, or 3,200 surveys. These targeted line quotas were exceeded on 
all lines, reaching a total of 3,530 surveys collected with at least some information completed by 
the respondent. 
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1.3 Results 

A total of 3,563 passenger surveys were returned out of 3,995 distributed forms, resulting in an 
89 percent participation rate among those passengers who accepted a survey form. Of those 
surveys collected, 33 were returned blank. In addition to the number of surveys distributed, there 
were 1,320 passenger refusals. 

Of the 3,530 surveys returned with some information filled out, 3,427 were at least 50 percent 
complete, and 2,161 were at least 50 percent complete with verifiable origin and destination 
points. Quotas of 400 complete surveys per line were exceeded for each line. The following table 
details the number of surveys distributed and collected in total and for each line. 

T hi 11 D' t 'h t d delI t d S D ta a e IS rI U e an o ec e urveys a 

LINE 
Attempted 

Distributed Refusals 
Any 

Complete Complete & 
Distribution Data Geocodable 

Alll:ines 
,.", 

5,,31& 
..., . 

j 3,995!,? ~'" 1 ~320"'" l'!. 3,S3Q. 3,427 2,1 6h . ' 
. ... Blue ·1,413 

c< 
< '""' 978~ 

.>-. 

~ <~ 435~ ,' . '~848 '854 ~. 506 , 

Red 1,279 956 323 840 797 645 
-~Gre~n l! ~,~ ~:1~426"" ~ 1,1'2_3 ,:'~ -~~11130;3 .... 15', ~. . 4 991. ;; 15 .li , 943> ...... ~ • ?,."", "49~ ,~~ -

Gold 1,197 938 259 845 833 517 

Complete 

22% 71% 70% 

1.4 Methodology 

The passenger survey was conducted onboard the Metro Rail Blue, Green, Gold, and Red Lines 
over a three-week period between August 23 and September 10,2004. Passengers were surveyed 
between the hours of 5 AM and 7 PM on weekdays only. 

The survey instrument was one page in length and printed in English and Spanish on opposite 
sides of the sheet. Both language versions are located in Appendix A. Sequential serial numbers 
were printed on the forms to assist with tracking, programming and distribution. 

Surveys were self-administered onboard to riders over 14 years of age with assistance offered by 
surveyors. Surveyors worked in teams of two onboard the assigned car on the assigned train. 
Surveyors were instructed to distribute the survey to all passengers onboard the car, and to keep 
counts of those riders who refused the survey. 
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1.5 Data Weighting 

Passenger counts provided by Metro and line-level survey counts were used to expand the 
dataset. Expansion factors were calculated by line and time period. The time periods defined by 
Metro were AM Peak (6:00 to 8:59), Base (9:00 to 14:59), and PM Peak (15:00 to 17:59). Those 
surveys conducted outside of these time periods (5:00 to 5:59 and 17:59 to 19:00) were 
combined into the Base time period. 

Two sets of expansion factors were obtained. The first set, "Data Weights," was calculated using 
Metro provided passenger counts by line and the total number of surveys collected that were at 
least 50 percent complete. The second set of factors, "Geocode Weights," was calculated using 
the passenger counts and the number of surveys at least 50 percent complete and geocodable. A 
table detailing these expansion factors is in Appendix B. 
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2. RIDERSHIP PROFILES 

2.1 Overview 

Table 2.1 outlines demographic data collected in the 2002 Metro Rail Onboard Survey, as well 
as the current data collected in 2004. 

T hi 21 D a e . h' Pr til emograpJ Ie o l e 
2002 2004 

All Lines ~Il Line~~ .~ B'lue: - Red " '!,Gr~ert: Gold 
Gender Z 0.,: 

- " --""~~"~r.,, ' ... ".~"" '-" '" ,- ~ 
Male 55% . '''-'!£i6% - , 56% - 55% ~!<§o~ - 58% 
Female 45% - ~~.~%~~.>. " <i. 44% -£2-':-- -~ 45% ~~~~O% 42% 

Average HH 
.. - 'Y'--O!. ." ~","- "'" - $25,000- i~ ~;ii~ $25,000-<$25,000 .: <$25,000 - ~<:~25:D40-- <::$25,000' 

Income ~ ~,,- $49,000 _o;:"~ $49,000 
Median Age (years) 39.0 <!~ 34:~~-c~ '09- 32.8-_,"" 36.2 Ii< j4.~ 34.2 
Ethnici!\'. :~-.~ ~ 

-~ 
;~-~-:- IY",,~-~'ii' q 

Hispanic/Latino 41% "'M o/J Il4 
-~." -~'- ¥% ",':" 44% ~ 4q~, 42% 

White/Caucasian 24% "' 19~ .. ~~ 13%-%~ 23% 1'6% .: 28% 
Black! At American 22% ~¥42% ~ t- 35% ( 14% i .... 24-~o~"'~ 15% 
Asian/Pac Islander 9% ~12"4 - '8 " 70/0. 15% - - -13%<1"", 12% 
Other 4% ~ 3o/Q-.,~ 2% ;,~ 4% :~~2~ -- 3% 

Following are some of the highlights of the Metro Rail demographic profile: 

• The majority of Metro Rail riders were male in 2002, and this continues in 2004 with 
some upward movement. Both male and female riders tend to have been Metro Rail 
patrons for more than one year. 

• There are no significant changes in household income levels from 2002 to 2004. The Red 
and Gold Lines represent the highest income levels of the four rail lines. Those in the 
lowest household income bracket of less than $25,000 annually tend to be long-term 
Metro Rail riders. (See Appendix C, Table C.4) 

• 

• 

Median age of Metro Rail riders has decreased by 4.5 years in 2004, with the youngest 
riders on the Blue Line and oldest riders on the Red Line. 

The percentage of Caucasian riders decreased in 2004, while Latino and AsianlPacific 
Islander ridership rose slightly. "Other" ethnicity levels decreased slightly as well. Long­
term patrons tend to be Latinos followed by African Americans. These two groups are 
more likely to have been-using Metro Rail for five or more years. 

Please see Appendix C for Demographic Profiles. 
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2.2 Age 

The mean age of Metro Rail riders is 34.5 years of age. The majority of riders at 43 percent, fall 
within the 24-44 age group, with the next largest at 27 percent in the 45-64 age group. 

The Red Line shows the largest proportion of riders in the 45-64 age group with 29 percent and 
also has the lowest percentage of riders in the 18-24 age group at 18 percent. The Blue Line, 
however, shows an equal proportion of riders in the 18-24 and 45-64 groups with 24 percent in 
each. The Gold Line had the highest percentage of riders under 18 at nine percent, as well as the 
highest percent of riders over 65 at five percent. 

Figure 2.1 Total and Line Ridership by Age 

All Lines Blue Red . Green Gold 
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2.3 Ethnicity 

The majority of Metro Rail riders are of Latino/Hispanic ethnicity, comprising 44 percent of total 
riders. Black/African American riders make up the next largest group overall, with 22 percent. 

Latinos are also a majority on each of the four rail lines. African Americans are the second 
largest group of riders on the Blue and Green Lines. White/Caucasian riders are the second 
largest ethnicity on the Red and Gold Lines and are the third largest group of riders overall, at 19 
percent. AsianlPacific Islander ridership is highest on the Red Line, at 15 percent of Red Line 
riders. The Red Line was also the line with the highest percentage of "Other" responses, at four 
percent, to the Ethnicity question on the survey. ' 

Figure 2.2 Total and Line Ridership by Ethnicity 

Latino/ Hispanic 0 Black! At American 
A"":!-=""'---'---;:""'-~~~~ 0 White/ Caucasian Asian/ Pac Islander 

I!:I Other 

All Lines Blue Red Green Gold 
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2.4 Income 

For all lines combined, total household income is in the lowest range of less than $25,000 
annually for the majority (51 %). 

The Blue Line has the largest percentage of riders in the lowest income bracket at 58 percent, 
and also the lowest percent of riders in the highest income level (5%). The Gold Line has the 
highest percent of riders in the $100,000 and up income range (10%). 

Figure 2.3 Total and Line Ridership by Household Income 

• Less than $25,000 D $25,000-49,999 
.....,----=~=~~--,.-==--l 0 $50,000-74,999 • $75,000-99,999 

t!I $100,000 + 

2 

All Lines Blue Red Green Gold 
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2.5 Gender 

The majority of riders are male, at 56 percent. The Green Line has the largest gender disparity 
with 60 percent male and 40 percent female ridership. 

Figure 2.4 Ridership by Gender 

All Lines Blue Red Green Gold 

The higher percentage of male riders is consistent across ethnicities, income levels, and among 
most age groups. However, for those riders under 18 years of age, the gender balance changes to 
53 percent female and 47 percent male. 

The gender disparity is strongest in Caucasian riders (65% male to 35% female) and those who 
are in the highest income group of over $100,000 annually (74% male to 26% female) . 
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2.6 Survey Language 

Survey language was overwhelmingly English across all lines, with 82 percent of riders 
participating in English. Spanish language surveys were collected in the highest proportion on 
the Green Line, with 21 percent of completed surveys in Spanish. The Gold Line had the lowest 
percentage of collected Spanish language surveys at 14 percent. 

Figure 2.5 Response by Survey Language 

90% 

80% 

70% 

en 60% Q) 
en 
c 50% 0 
c. en 40% Q) 

a: 
~ 0 30% 

20% 

10% 

0% 
All Lines Blue Red Green Gold 

Fifty-nine percent of those riders who identified themselves as Latino/Hispanic took the survey 
in English, while 41 percent completed the survey in Spanish. An additional 275 respondents, or 
0.1 percent of the total, identifying themselves as African Americans, Caucasians, or 
AsianslPacific Islanders, also completed the survey in Spanish. 

2.7 Home and Work by Zip Code 

The home zip code for the majority of riders is located in Los Angeles County. Of those, the top 
three home cities are the cities of Los Angeles, Pasadena and Long Beach. 

While 87 percent of completed surveys contain a home zip code, only 47 contain a work zip 
code. This may be due to non-employment, or respondents not being aware of the zip code of 
their work location. 

Of those completed responses, most work locations are within the county of Los Angeles, and 
again, the top three cities for work locations for Metro Rail riders are Los Angeles, Pasadena and 
Long Beach. 
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3. TRIP CHARACTERISTICS 

3.1 Overview 

Characteristics of the One-Way Trip have changed slightly from 2002. Some of the highlights 
are outlined below: 

• Sixty-seven percent of riders in 2002 used more than one bus or train in the course of 
their one-way trip. The 2004 figure rose to 78 percent in 2004. 

• Overall, a slightly higher percent of Metro Rail riders are walking to their first transit stop 
in 2004 than in 2002. Two percent more riders are being dropped off at their first transit 
stop in 2004 than in 2002. These increases in walking and getting a ride accompany a 
decrease of two percent in Metro Rail users driving to their first transit stop. 

• In 2002, 46 percent of rail riders' trip purpose was to go to work, while 28 percent were 
headed home. These numbers changed in 2004, with 38 percent of riders going to work, 
and 34 percent headed home. 

• Sixty-two percent of riders going to work walked to their first transit stop, while 89 
percent of riders going to work walked from their last transit stop. Of those who are 
walking from their last transit stop, most are headed to work (43%) while 28 percent are 
going home. 

T hi 31M d Ch· T IF a e . o e olce 0 rom T ranslt an dW k T· P or as rip urpose 
2002 2004 

All Lines All Lines Going to Work 
ACCESS 

Walk 70% 72% 62% 
Drive 18% 16% 26% 
Dropped Off 8% 10% 10% 

Bicycle 1% 2% 2% 
Other 3% 1% 1% 

EGRESS 
Walk 82% 80% 89% 
Drive 7% 10% 3% 
Picked Up 5% 6% 5% 
Bicycle 1% 2% 2% 
Other 5% 2% 1% 

• The top three station pairs for the 2002 study were Union Station/7th 
/ Metro, North 

Hollywoodl7th 
/ Metro, and Imperial/7th 

/ Metro. In 2004, with the addition of the Gold 
Line, the top station pair has changed to Sierra Madre Villa/Union Station. 
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3.2 Number of Busesffrains 

In 2004, a majority (78%) of Metro Rail riders used more than one train or bus on their one-way 
trip. 

The mean number of buses per trip across all Metro Rail lines is 1.17 while the mean number of 
trains per trip is 1.56. Gold Line riders take the fewest number of buses, while Green Line 
patrons use the most buses per trip. 

Following is a breakdown of the number of trains and buses riders used per trip in 2004: 

Table 3.2 TrainlBus Use per Trip 
Gold 

1 Train 49% 
~ Trains - :..ii.J<' . -~ 38% I ." 44% ~ 42% 
~ Trains 7% 
14 Trains 1% 

1 Bus/Train = 22% . ~· 1 6% ",ill 24% 
2 Bus/Train 38% 
3 BuslTrain . ~. _ 25%':p,_~ 28% - . 21% .. ~"" 29%'~ 21% 
4+ Bus/Train 17% 

3.3 Other Transit Use 

Overall, Metro Rail riders most commonly use Long Beach Transit, Metrolink, and Big Blue Bus 
in conjunction with Metro Rail and Metro Bus. The chart below shows the three most commonly 
used transit agencies in combination with Metro by line and by total. 

Figure 3.1 Top Three Other Transit 

tn ... 
Q) 

" ~ 
'if!. 

80% 

70% 

60% 

50% 

40% 

30% 

20% 

10% 

0% 

DASH 

EI Carson Shuttle 

o Big Blue Bus 

o Foothill Transit 

• Metrolink 

Cuh..er City Bus 

o Long Beach Transi 
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3.4 Mode Choice TolFrom RaillBus (Access and Egress) 

Access 

Seventy-two percent of riders walked to their fIrst bus or train. 

Figure 3.2 Total Ridership by Access 

80% 

70% 

60% 
t/) 50% -CD 
"C 40% c: 
;:!!. 
0 30% 

20% 

10% 

Walked Drove 

All Lines 

Dropped Bicycled 
Off 

Other 

Walking is the mode of access to transit for the majority of riders across all lines , as well as for 
each individual line with 76 percent of Blue Line riders using this method. The Green, Red, and 
Gold Lines all have equal proportions of riders driving to the first stop (18%). 

Figure 3.3 Line Ridership by Access 
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70% 

60% 

t/) 50% -CD 
:2 40% c: 
;:!!. 0 30% 

20% 

10% 

0% 
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Egress 

An even higher percent of riders walk from their last transit stop to their destination for this one­
way trip at 80 percent. 

Figure 3.4 Total Ridership by Egress 

80% 

70% 

60% 

til 50% 
~ 
CI) 
1J 40% a: 
~ 0 30% 

20% 

10% 

0% 
Walk Drive Picked Up Bicycle Other 

The Red Line has the largest percentage of those who walk to their destination with 82 percent 
choosing this mode of egress, with the Blue Line following closely with 81 percent. The Green 
Line has the lowest percentage of riders who walk to their destination (72%), while also having 
the largest percentage of users who drive to their destination after their lastbus or train (14%). 

Figure 3.5 Line Ridership by Egress 

til 
~ 
CI) 

1J 
a: 
cfl. 
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3.5 Trip Purpose 

Thirty-eight percent of riders use Metro Rail to travel to work, while 34 percent are headed 
home. School and social or recreational events follow as popular destinations. 

Figure 3.6 Total Ridership by Trip Purpose 

40% 

35% 

30% 

(/) 25% ... 
(1) 

:2 20% a: 
"#. 15% 

10% 

5% 

All Lines 

Home Work Medical Social Shopping School Other 

The most common destinations across all lines are home and work, however, there are 
differences among lines. The Blue, Green, and Gold Lines have more equal numbers of 
passengers headed to work and home, while the Red Line shows slightly more variance. The Red 
Line has 34 percent of passengers riding home, and 41 percent going to work. 

The Gold Line is the only line with more passengers headed home than to work. The Gold Line 
also has the highest percentage of passengers riding to school at 12 percent. 

Figure 3.7 Line Ridership by Trip Purpose 

(/) ... 
Q) 

" a: 
~ 0 

45% 

40% 

35% 

30% 

25% 

20% 

15% 

10% 

5% 

0% 
Blue Red Green Gold 

Social 

~ Shopping 

SCR • Strategic Consulting & Research · IrVine, CA ' (949) 752-5900 • Washington, DC ' (202) 962-3900 

17 



3.6 Fare Type 

Metro Rail passengers have the choice of a variety of fare types depending on their use of the rail 
system and other transit systems. 

Across all lines the most popular fare type, at 35 percent, is the $3.00 Metro Day Pass, which 
allows unlimited rides for the day. Following at about half of that level is the use of the Monthly 
Pass at 19 percent. A close third is the use of the One-Way Cash fare, currently $1.25, at 15 
percent. 

The Blue and Gold Lines have a similar pattern of fare popularity, while the Red Line riders are 
more likely to use the Monthly Pass at 24 percent, rather than the One-Way Cash Fare at 11 
percent. Green Line riders favor the use of Tokens over the Monthly Pass. The following table 
outlines the distribution of fare type usage. 

T hi 33 F T a e are ,ype 
FARE TYPES ~, All Lines '" ' '''~:' Blue , Red i~, Gt~en_~, .-,,... - - ~ Gold 

Metro Day Pass ",'" 35% ...... L '. ,;34% '" 34% i;t, 38?lb: 39% 
Monthly Pass ,"'~ 19% 

. 

,;,"15% 24% ~"i!l., 12OfQ:; ","" 17% ,~ , ;t 

One-Way Cash Fare 1;'5"~ 15.%'01: ~ . ~;-1 8% : "" . 0-"'", 11% .~'" 18% ,~ 19% 
Token "tf o , " ~~;..'" 8% ',,: 4% i ~~"'·:'15Of<f .~c 4% , 7.)/o ;.! F' • p • 

Discount Pass I '~ ..J<.6Oft, . '~: ,,'< 5% · -
'", 7% ." -"~,,,," 3$~A"'" 6% 

Weekly Pass I'" . ..;~ 5% it . ~ '. %50/0- i\ '.' 6% .". 4%
'" '" "h.. 4% 

Semi-Monthly Pass I~'~ _~4%~~ 
.. ' 

4% ' ~ . ~- 5% _:J.::' .... ~ 2O/~ _ ".;i 4% 
EZ Transit Pass ::,' i"% ..". ' '''':;s~.:'';6% -f;" ~c 3% .~ i Q%~~" 2% 
Metrolink Pass ;:: ,3% ~~ '" • ,.""ilt 1 % - . ":c 

'!:; 0 "...., 6% "~"~,1 %~'~~ 2% 
Transfer from Bus ;1% ~,'''' "30/; ,l", .;~, 0% ~~:::, l%" 1% 

The top fare choice in 2002 was some type of pass with 58 percent using a pass rather than a 
cash fare. Half of these pass users were Regular Monthly Pass holders. Cash Fare was used by 22 
percent of riders in 2002, slightly higher than the 15 percent in 2004. The Day Pass was not 
available at the time of the 2002 survey. 
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Top Three Fare Types by Income 

Forty-one percent of riders in the lowest income group (under $25,000 household income) use 
the Day Pass. This income group is also likely to use the One-Way Fare and the Monthly Pass at 
16 and 12 percent respectively. 

Those in the $25,000 to $49,999 income range are also most likely to use the Day Pass at 35 
percent. This group also commonly chooses the Monthly Pass (20%) and the One-Way Fare 
(14%). 

Patrons in the middle household income bracket of $50,000 to $74,999 are still most likely to use 
the Monthly Pass at 34 percent. This group is also likely to use the Day Pass, however the 
percentage falls to 24 percent. 

For the income group of $75,000 to $99,000, the use of the Monthly Pass is slightly lower at 33 
percent. The Day Pass and the One-Way Cash Fare follow with 18 and 14 percent, respectively. 

The top income group of more than $100,000 annual household income prefers the Monthly Pass 
at 42 percent. The Day Pass follows with 19 percent of riders in this income level. Thirteen 
percent of respondents in this group also have a Metrolink Pass. 

Figure 3.8 Top Three Fare Types by Rider Household Income 
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Top Three Fare Types by Ethnicity 

All ethnic groups share the same top three fare types: the Day Pass, the One-Way Cash Fare, and 
the Monthly Pass. While Latinos and African-Americans prefer the Day Pass, Caucasians and 
AsianslPacific Islanders prefer the Monthly Pass. 

Latinos choose the Monthly Pass and One-Way Cash fare with equal frequency. Asians/ Pacific 
Islanders, however, choose the use of Tokens in equal proportions with the One-Way Cash Fare. 

Figure 3.9 Top Three Fare Types by Rider Ethnicity 
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Top Three Fares Type by Age 

The Day Pass is the most popular fare medium across the three youngest age groups. Those 45-
64 years of age choose the Monthly Pass over the Day Pass by two percentage points. The oldest 
age group, those over 65, prefer the Discount Pass and are likely using the Senior Discount fare. 

Figure 3.10 Top Three Fare Types by Rider Age 
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Top Three Fare Types by Frequency of Use 

All Metro Rail riders are most likely to choose the Day Pass for their top fare option, no matter 
the frequency of rail use. 

However, there are some differences in fare choice depending on the frequency of use. Those 
who are fIrst-time Metro Rail riders use the Day Pass in the highest proportion, followed by 
those who use Metro Rail less than once per week. 

The One-Way Cash Fare was the second favorite fare option for most user groups, with the 
exception of the most frequent users, those who ride Metro Rail more than fIve times per week. 
This group favors the Monthly Pass over the One-Way Cash Fare. 

Tokens were the third favorite option for those who ride less than once per month and those who 
are fIrst time riders. The Discount Pass was favored as a third choice by those who ride less than 
once per week. As 60 percent of those who ride less than once per week are 45 or over, this is 
likely due to the Senior Discount fare. 

Figure 3.11 Top Three Fare Types by Frequency of Use 
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3.7 Origin and Destination Stations 

Metro Rail riders most commonly gave their origin and destination station pair as Sierra Madre 
Villa to Union Station, with the opposite trip and Allen to Union Station following behind. 

The table below outlines the top 25 origin and destination station pairs. 

T hi 34 TO' . a e . op rIgm an dD f s p' es mation tatlOn airs 
TOP STATION PAIRS 

ORIGIN STATION DESTINATION STATION NUMBER OF 
RECORDS 

Sierra Madre Villa Union Station 41 
Allen Union Station 22 

Union Station Sierra Madre Villa 22 
1-605/ 1-105 Aviation 21 

Del Mar Union Station 20 
Lake Union Station 20 

Memorial Park Union Station 20 
Union Station Memorial Park 20 
Highland Park Union Station 16 

North Hollywood ylh / Metro 15 
Aviation 1-605 / 1-105 14 
Willow yin / Metro 14 

Fillmore Union Station 13 
1-605/1-105 Imperial/Rosa Parks 12 

Union Station Allen 12 
1-605/1-105 EI Sequndo / Nash 11 

Sierra Madre Villa in / Metro 11 
Union Station in / Metro 11 
1-605/1-105 Mariposa / Nash 10 

Lake in / Metro 10 
Sierra Madre Villa Chinatown 10 
Mariposa / Nash 1-605/ 1-105 9 
North Hollywood Union Station 9 
Pershinq Square Union Station 9 
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4. TRAVEL BEHA VIORS AND USAGE 

4.1 Overview 

Data on Metro Rail rider travel behavior such as user frequency, longevity and past travel modes 
is useful in analysis of Metro Rail's impact on other travel modes. In 2002, 72 percent of Metro 
Rail users rode more than five days per week. This figure fell slightly in 2004. However, the 
percentages of those who ride less than once a week and fust-time riders have increased in 2004. 

T hi 41 ROd F a e 1 er requency 
2002 2004 

FREQUENCY All lines Ffi Al t: bine~ J!t ~Blue "''iO Red I~ Gre~ Gold 
S+lWeek 72% I"!:., .$<6-9%j;~;;l . ~. S 2.%;t- 69% ... , 70% .:: 58% 
1-41Week 23% - ~ 20%'",,;; ~fo. 18% ?i 21% -W.·21% ~ 26% 
< 1IWeek 2% ~5%" !J ~~% ~~ 5% r"':: 3%~ 6% 
< 1/Month 2% 4%-~~ 1'£ --4% ;;. 3% l!" _ 3..% 6% 
First Time 1% ~- _: 2% r.l.-:o; I ~' 1o/cf '>- 3% - '" ~ 2% 4% 

Following are some highlights of the 2004 findings on travel behaviors: 

• 

• 

• 

• 

• 

Driving and Metro Bus were the transit modes most often replaced by Metro Rail, with 
69 percent now making the driving or bus trip on Metro Rail instead. Sixteen percent of 
riders did not make the trip before using Metro Rail. 

The Gold Line has the highest proportion of first time riders (4%). First time riders have 
a mean age of 34.5, are most likely to be Caucasian (36%) or Asian! Pacific Islander 
(26%), and are most frequently in the $25,000 to $49,999 income group (43%). First-time 
riders are just as likely to be male or female. 

The most frequent riders (5 + times per week) can be found in the lowest proportion on 
the Gold Line (58%) while the Blue Line has the largest proportion (72%). These riders 
who use Metro Rail five or more times per week have a mean age of 35.4. These riders 
are also likely to be male (57%), Hispanic (46%) and be in the lowest household income 
bracket ofless than $25,000 (53%). 

Patrons who have been riding Metro Rail for more than five years also tend to be 
Hispanic (50%) and have a mean age of 35.5 years. Again, this group is more often male 
(61 %) and tends to be in the lower income bracket of less than $25,000 (60%). 

The Gold Line has the fewest riders who have been using Metro Rail for more than one 
year (59%). The Blue and Green Lines have the highest percentages of riders using Metro 
Rail for more than five years at 43 and 41 percent, respectively. This is consistent with 
the relative length of time that each line has been open. 
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4.2 Past Mode Choice 

The top three ways that current Metro Rail riders reached their destination before using Metro 
Rail are driving (36%), using Metro Bus (33%) and being dropped off (7%). Fifteen percent did 
not make the trip before using Metro Rail. Across all lines, the top three past choices for 
reaching the destination were the same. Gold Line riders were slightly more likely to have driven 
than riders of other lines. Red and Gold Line riders were more likely than other rail users to ride 
Metro Bus. Red Line users were most likely not to have made this trip in the past (17%). 

Figure 4.1 Total and Line Ridership by Top Three Past Mode Choice 
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The following table breaks down the mode choices prior to using Metro Rail for this trip. 

Most Caucasian (55%) and AsianiPacific Islander (45%) riders had been making this trip by 
driving. Females were more likely to have replaced Metro Bus with Metro Rail (36%) for this 
one-way trip, while males would most likely have driven in the past (40%). 

Those in the lowest income group of less than $25,000 were mostly using Metro Bus for this trip 
before switching to Metro Rail (44%). 

Those frequent riders who use Metro Rail more than five times per week either drove (34%) or 
used Metro Bus (35%) to make this trip. 
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Long-term riders (5 + years) are most likely to have ridden Metro Bus for this trip in the past 
(46%), while ftrst time riders were most likely to have driven to their destination (55%) or not to 
have made this trip in the past (22%). 

Figure 4.2 Total Ridership Top Four Past Mode Choice by Rider Longevity 
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4.3 Length of Patronage 

Seventy-five percent of Metro Rail riders have been patrons for more than one year, with 36 
percent riding for more than 5 years. 

Figure 4.3 Total Ridership by Length of Patronage 
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The Blue Line has the highest percentage of riders with more than five years as patrons at 43 
percent. Gold Line patrons are the newest rail users with 37 percent riding for less than one year, 
20 percent riding for more than 5 years, and four percent as first time riders. 

Figure 4.4 Line Ridership by Length of Patronage 
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4.4 Frequency of Patronage 

The majority of Metro Rail riders at 69 percent ride five or more times per week. Twenty percent 
ride one to four times per week. 

Table 4.5 Total Ridership by Frequency of Use 
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The Blue and Green Lines have the most frequent riders at 72 percent and 70 percent, while the 
Gold Line has the least frequent riders. The Gold Line also has the largest percentage of first 
time riders at 4 percent. This may be due to the Gold Line having only recently been opened. 

Table 4.6 Line Ridership by Frequency of Use 
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APPENDIX A 

Survey Instrument English 

~Metro 
EARN A CHANCE TO WIN A MONTHLY METRO PASS! 

Just complete this Metro Rail Passenger Slirvey· 
Espailol allado opuesto 

This survey asks quutions about ttlls CUR8CNT ONE-WAX TRIP. Including ttlls train and other trains or buns ttlat are part of ttlls one-way lrip, (nol round-trip, 
Just ont'''2Y). Please choose only one answer for each question. Th .... you! 

1. Where did you first get on a bus/train for this 
ONE·WAY trip? 

---------------- &---------------
(S_eelJ5telion where you got on the busltllin) (Nearest cllm sarteO 

2. City __________________________ _ 

3. Bus # or Rail Line of your first bus/train _____ __ 

4. If not Metro, bullrail company 

9. For th is ONE·WAY trip today, how many 
buses and/or trains will you use? D 

# 01 buses 
D 
WoIt.ins 

10. How did you get to your first bus stop or train station 
today? 
0 , Walked 
O. Dropped oft' 

0 , 8ic)Cled 
O. [Xove 

0 , Other.. ____________________________ __ 

11. lMIere are you going on this one-way trip? 
0 , Gong horne O. Gomg 10 work 
O . FormedicaUdentalappointmeci O. QJings!1op~ng 
0 , For sociaVrea ealional JlUfjlose O . Gctng 10 sohool.tlass 0 , Other. ______________________________ _ 

12. How will you get to the place you are going after you get 
off your last bus/train on this one·way trip? 
0 , Walk 0 , Be picked up 
O. Drive O. Bicycle 
O . Other. ______________________________ _ 

13. How did you pay when you got on the first busltraln of 
this one-way trip? 
0 , Metro Day Pass 0 , ToI<en 
O. One-way cash fare D. RegJlar Mxllhly Pass 
0, Re!Jjlar semi-mor1hly pass O. RegtJar Weekly Pass 
O. EZ Transit Pass 0 " Mlirolilk Pass 
O. Discourt pass (Studert, Senior, Disabled) 
O. Transfened from andhef bus company 

14. How ollan do you ride Metro Rail (Blue, Green, Red, or 
Gold Line)? 
0, 5 or more day!lweek 
O. 1-4 dayYweek 
0, less than onceNveek 

O. Less thlW'l onc&'month 
O. Arsltime 

15. How long have you been riding Metro Rail (Blue, Grnen, 
Red, or Gold Line)? 
0, 5 or more yea> 
O. Hyears 

0, Less than 1 ye.,; 
O. Firsttime 

5. Where will you get off your last busltrain for this 
ONE·WA Y trip? 

1----------------- &-----------------
(Steetl5lo1cn .me,e J1>U wi gel df tI. bU5llnlill (Ne31~1 cross SlItel) 

6. City ___________________ __ 

7. Bus# or Rail Line of your last busltrain _____ __ 

8. If not Metro, bus/rail company 

16. Before you started using Metro Rail (Blue, Green, Red, or 
Gold Line), how did you make this one-way trip? 
0 , DrO\le 0 , Rode my bicyde 
O . Used Metro Bus O. \II as dropped Iff 
0 , Used other bus agency 0 , CafjlooVVanpooi 
O. Did not make this trip D. Other. ____ _ 

17. Are yOU ••• ? 
0 , Under 18 years old 
0 , 18 - 24 
0 ,25 - 44 

18. Are you ... ? 
O . Latin()'Hispanic 
0, Black/African American 

0 .45 - 64 
0 , 65 or older 

O. WtiteiCaucasian 
D. AsiarYPaclfic Islandef 

[J ,Other. ____________________________ __ 

19. What was your total household income in 2oo3? 
0 , Less than $25,000 O. $75.000 - 99,999 
0 , $25,000- 49.999 O. $100,000 or more 
0 , $50,000 - 74.999 

20. Are you . .. ? 
O . Male 0 , Female 

21. What Is your homezlP code? _______________ _ 

22. What is your 1II0ri< zip code? _______________ _ 

All infonnatlon will be kept confidential 

Your complete sUNey will be enlered Inlo a random dfllwlng 10 
WIN A FREE MONTH. X PASSI 

For your chance to win. please provide your name & phone number below. 

NlW'Ilo (optional'): _________________________ __ 

Phone (optional'): _________________________ _ 

PrCIYodo your ... mal address If you wish 10 roceive mformalion from Melro (opliona) 

E-mail address: _______________ __ 

"Nerne and j:llo~ ntI'Tter needed tD Q)rjad lhe wnnm 

SCR . StrategIc Consultmg & Research ' Irvine. CA · (949) 752-5900 • Washmgton. DC ' (202) 962-3900 

29 



APPENDIX A 

Survey Instrument Spanish 

~ 
OBTENGA LA OPORTUNIDAD DE GANAR UN 

PASE MENSUAL DE METRO! 
Solarrerteco"lliele la Enquesla de Pasajeros de Metro Ral' Metro ~'siJonr~seMe 

Esla ercuesla Ie hace ll'egll1las sobre esle VIM DE OA ul:uyer<Jo esle Iren y olres trenes 0 aulobuses que sean par te de esle 'liaje de ida (no de ida y vuelta, 
sciamenle de ida) Por favor solo seleoooe lI1a respuesla par cada preg.Jnla. IGrociasl 

1. l,Donde fue que primaro subio al autobils 0 tren 2l!r! 
este VIAJE DE IDA? 

I~--------~~~ &--~~--~-----
(ClIUeJe3 ll1doo oonde IcrnO d 4LJOM O wen) (Ca~ de efla I'TIDs cercana) 

2. Ciudad _ _____________ _ 

3. Nilmero 0 nombre del primer autobus 0 tren ___ _ 

4. Si no es de Metro, l,de que compaii iaes? 

9. Para este VIAJE DE IDA hoy, l,cuantos autobuses 0 tren es 
va a usar? 

DD 
# de au~buses # de Ire"" 

10. l.Como lIego a su primer parada de autobus 0 estacion 
de tren hoy? 

O. Carnine 
D, Me BeVNon 

0 , En bd:;leia 
O. Uegue en mo aula 

O . otro: ______________ __ 

11. l,Adonde va en este viaje de ida? 
o I Voy a caS8 D. Voyal lrabat0 
O. Voya WJa eila medicaVdertai D. Voy de compras 
0 , Voy con prop6s~o social/recreacional O. Voy a la escuela/clases 
0 , Otro: ________________________ _ 

12. " Como lIegara a su destine despues de que baje del ultimo 
autobus 0 tren de este via;e de ida? 

0 , Caminare 0 , A1gJien me lIevan\ 
D, Uegare en mi alto D. En bicicleta 
D .Otm: _ _ ___________ ___ 

13. "Como pago aI subir al primer autobils 0 tren en este viaje 
de ida? 

O. Pase Diano 0 r Froa (Token) 
D, En erectivo para este viaje de Ida D. Pase mensual regLAar 
0 , Pase quintenal regufCl" O . Pase semanal regLJar 
O. Pase "EZ Transit' 0 II Pase de Metolnk 
D . Pase de descuento (Estuciantes, flAayores de 65 anas, Oiscapacitados) 
O. Transbord6 de otra companla de auobUs 

14. "Que tan seguido usa los trenes de Metro (Blue, Green, 
Red, 0 Gold Une)? 

0 . 5 0mas dlaspor semana 
O. 1-4 dlas por semana 
0 , Menos de \I1a Vel por semana 

O. Menos de Lm IIe2 aI mes 
O . Es la prim era vez 

15. l,Cuimto tiempo tiene usando los trenes de Metro (Blue, 
Green, Red 0 Gold Une)? 

O . 5 alios 0 mas 
D. H anas 

0 , Menos de \11 aiio 
O . Es la prim era vez 

5. l,Donde se baj ara de su ultimo autobils 0 tren de este 
VlAJE DE IDA? 

I ~------------_ & ----~---------
(Calrie3ttltitJn donde b(J~ ra de( attOOti3 0 I rt~n) (C ite de Cl'U~ rna, ten, MII) 

6. Ciudad __________________________ _ 

7, Numero 0 nombre del ultimo autobus 0 tren ___ _ 

8. Si no IS de Metro, "de que compaiiia es? 

16. Antes de que comenzara a usar los trenes de Metro (Blue, 
Green, Red, 0 Gold Une), "como hacia este viaje de ida? 
O . Manejaba O. Me iba en bicideta 
D. Usaba Metro Bus O. Me lIevaban 
0 , Usaba otra agenica de aliobuses 0 , Me iba en caipOOVvanpooi 
D. Nohaciaesteviaje D. Otro: _____ _ 

17. i. Tiene usted . . . ? 
D. Menos de 18 aRos de edad 
D . 18 - 24 
0 , 25 - 44 

18. k.,Es usted •.. ? 
O . Latino'liispano 

0 . 45 - 64 
O . 650mas 

O. BiancaiAnglosaj6n 
D. Asi ~ticoll slas del Pacifico D. NegrCl'Atro-Americano 

D , Otm: _____________ _ 

19. "cuaJ fue 81 ingreso total de su hogar en 20037 
D. Menos de $25,000 O. $75,000-99,999 
0 , $25,000-49,999 0 , $l 00,OOO omas 
0 , $50,000-74,999 

20. l...Es usted . . . ? 
D . Hombre O . Mujer 

21 . l,Cu31 es el codigo postal de su casa? ______ _ 

22. l,Cua es el codigo postal de su trabajo? _____ _ 

Toda la InformaciOn sera estricatmente eortJdeolcal. 

Su eneuesta completa ura elIgible para partlelpar en um r!fa y putdt 
GANAR Ltl PASE MENSUAL GRATISI 

Para su oportunidad de ganar, por favor escriba su nombre y telefono abaJo. 

Nombre (opcional*): _____________ _ 

TeWono (opcional'): ____________ _ _ 

Prop<Xtione Ia cirGCCiOO de su coo.., eladr6ni:o si doses rEeDr inforrnaci6n de Melro 

Correo elecironico (opcionar) : __________ _ 
"'Ncmne J n(mero de leI!tCIIO son neCeUTIDS pil le po~r nottf~ar a bs gMaOO re5. 
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APPENDIXB 

T hi BID t W . hts a e . aa el21 
LINE & TIME PERIOD DATA WEIGHTS GEOCODE WEIGHTS 
BLUE I!INE s."'~" J!I"fli,.,. ~ ';~,iiJ NORTtf~~~ ~. ~SOlJTK-~~' 'i~ NORTFI~ ,,-r'. ~";SOU1H~~":~, 

AM PEAK 68.6 44.9 105.2 78.5 
BASE 50.8 48.4 88.1 88.1 
PM PEAK 95.2 182.5 151.9 266.7 

RED LINE EAST WEST EAST WEST 
AM PEAK 137.4 180.4 189.9 295.2 
BASE 80.9 70.8 123.4 130.6 
PM PEAK 127.3 105.6 172.6 146.9 

GREEN LINE~ ~_., Dl a", ill ~rr: _l!s:"*EAS:r~I!I'!!l1R ~WEST;~j.;~ _~JiJ1I.II>EAST!!oc ~ . f III '" IJI':" WEST,. IIP 
AM PEAK 33.7 21.5 69.8 35.3 
BASE 14.0 14.9 29.2 28.1 
PM PEAK 100.0 65.6 169.9 160.5 

GOLD LINE NORTH SOUTH NORTH SOUTH 
AM PEAK 12.9 8.1 15.9 9.5 
BASE 17.4 15.3 24.3 20.2 
PM PEAK 15.7 24.5 21.1 36.5 
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APPENDIXC 

Demographic Profiles 

Table C.l Line 
BLUE RED GREEN GOLD 

Age 
< 18 6% 7% 6% 9% 

18-24 24% 18% 21% 19% 

25-44 44% 42% 44% 40% 

45-64 24% 29% 27% 26% 

65+ 3% 3% 2% 5% 

Gender 
Male 56% 55% 60% 58% 

Female 44% 45% - 40% 42% 
HH Income 

< $25,000 58% 47% 53% 45% 

$25,000-49,999 24% 24% 21% 23% 

$50000-74,999 9% 15% 9% 14% 
$75,000-99,999 4% 5% 9% 9% 

$100,000 + 5% 9% 8% 10% 
Ethnicity 

Hispanic/Latino 44% 44% 46% 42% 

Black! Af American 35% 14% 24% 15% 
Other 2% 4% 2% 3% 
White/Caucasian 13% 23% 16% 28% 

Asian/Pac Islander 7% 15% 13% 12% 
Rider Frequency 

5+IWk 72% 69% 70% 58% 

1-4IWk 18% 21% 21% 26% 

<1IWk 5% 5% 3% 6% 

<1/Mo 4% 3% 3% 6% 

First Time 1% 3% 2% 4% 
Rider Longevity 

5+ Years 43% 32% 41% 20% 
1-4 Years 36% 42% 34% 39% 

<1 Year 20% 23% 23% 37% 

First Time 1% 3% 2% 4% 
Fare Type 

Metro Day Pass 34% 34% 38% 39% 

O-W Cash 18% 11% -18% 19% 

Semi-Month Pass 4% 5% 2% 4% 

EZ Transit 6% 3% 6% 2% 
Discount Pass 5% 7% 3% 6% 
Bus Transfer 3% 0% 1% 1% 

Token 8% 4% 15% 4% 

Monthly Pass 15% 24% 12% 17% 
Weekly Pass 5% 6% 4% 4% 
Metrolink Pass 1% 6% 1% 2% 
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T bl C 2A a e . "ge 
AGE 

<18 18-24 25-44 45-64 65 + 
Line 

Blue 21% 29% 26% 23% 19% 
Red 25% 21% 22% 26% 24% 
Green 23% 30% 29% 26% 21% 
Gold 31% 20% 23% 26% 36% 

Gender 
Male 47% 55% 59% 55% 59% 
Female 53% 45% 41% 45% 41% 

HH Income 
< $25,000 64% 72% 50% 35% 51% 
$25,000-49,999 21% 19% 26% 24% 25% 
$50,000-74,999 6% 6% 13% 16% 11% 
$75,000-99,999 3% 2% 5% 8% 11% 
$100,000 + 6% 1% 6% 16% 2% 

Ethnicity 
Hispanic/Latino 65% 53% 48% 29% 17% 
Black! Af American 23% 28% 2% 23% 10% 
Other 2% 4% 2% 4% 1% 
White/Caucasian 4% 6% 17% 32% 44% 
Asian/Pac Islander 7% 9% 13% 12% 28% 

Rider Frequency 
5+IWk 59% 71% 72% 69% 53% 
1-4IWk 25% 18% 20% 21% 24% 
<1IWk 10% 4% 3% 5% 9% 
<1/Mo 3% 4% 3% 3% 10% 
First Time 3% 2% 2% 2% 3% 

Rider Longevity 
5+ Years 38% 37% 32% 40% 37% 
1-4 Years 39% 34% 40% 42% 45% 
<1 Year 20% 27% 27% 16% 14% 
First Time 3% 2% 2% 2% 3% 

Fare Type 
Metro Day Pass 53% 46% 33% 27% 19% 
O-W Cash 13% 17% 16% 12% 14% 
Semi-Month Pass 2% 4% 6% 3% 6% 
EZ Transit 2% 2% 4% 7% 1% 
Discount Pass 8% 4% 3% 6% 39% 
Bus Transfer 2% 3% 1% 0% 0% 
Token 9% 7% 8% 5% 1% 
Monthly Pass 6% 10% 19% 29% 19% 
Weekly Pass 4% 6% 6% 5% 0% 
Metrolink Pass 1% 1% 3% 6% 2% 
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Table C 3 Gender . 
GENDER 

Male Female 
Line 

Blue 25% 25% 

Red 22% 24% 
Green 28% 27% 

Gold 25% 24% 
Age 

<18 5% 8% 
18-24 20% 21% 
25-44 45% 40% 
45-64 26% 28% 

65 + 3% 3% 
HH Income 

< $25 000 50% 53% 
$25,000-49,999 22% 26% 
$50,000-74,999 12% 12% 
$75,000-99,999 6% 5% 
$100,000 + 10% 5% • 

Ethnicity 
Hispanic/Latino 42% 46% 
Black! Af American 21% 24% 
Other 4% 2% 
White/Caucasian 22% 15% 

Asian/Pac Islander 11% 13% 
Rider Frequency 

5+IWk 70% 69% 
1-4IWk 20% 20% 

<1IWk 4% 5% 

<1/Mo 3% 3% 
First Time 2% 2% 

Rider Longevity 
5+ Years 38% 32% 
1-4 Years 36% 43% 

<1 Year 24% 23% 
First Time 2% 2% 

Fare Type 
Metro Day Pass 36% 34% 
O-W Cash 14% 16% 
Semi-Month Pass 4% 4% 
EZ Transit 4% 5% 
Discount Pass 6% 6% 
Bus Transfer 1% 1% 
Token 7% 6% 
Monthly Pass 19% 19% 
Weekly Pass 6% 5% 
Metrolink Pass 3% 4% 



Table C.4 Household Income 
INCOME 

< $25,000 $25,000- $50,000- $75,000-
$100,000 + 49,999 74,999 99,999 

Line 
Blue 29% 26% 18% 15% 13% 
Red 22% 23% 28% 18% 26% 
Green 29% 28% 22% 29% 23% 

• Gold 20% 23% 32% 38% 38% 
Gender 

Male 56% 54% 58% 64% 74% 
Female 44% 46% 42% 36% 26% 

Age 
< 18 6% 5% 3% 3% 4% 
18-24 28% 16% 11% 6% 4% 
25-44 43% 48% 48% 44% 34% 
45-64 19% 28% . 36% 40% 57% 

65 + 3% 3% 3% 6% 1% 
Ethnicity 

Hispanic/Latino 55% 44% 23% 17% 12% 
Black! Af American 25% 27% 21% 6% 10% 
Other 3% 2% 6% 3% 4% 
White/Caucasian 9% 19% 32% 46% 51% 
Asian/Pac Islander 8% 10% 17% 28% 23% 

Rider Frequency 
5+IWk 73% 69% 67% 65% 63% 
1-4IWk 18% 21% 23% 21% 28% 
<1IWk 5% 4% 4% 8% 3% 
<1IMo 4% 3% 4% 4% 3% 
First Time 1% 3% 2% 1% 3% 

Rider Longevity 
5+ Years 42% 30% 29% 23% 38% 
1-4 Years 38% 40% 43% 38% 40% 
<1 Year 19% 27% 26% 38% 19% 
First Time 1% 3% 2% 1% 3% 

Fare Type 
Metro Day Pass 41% 35% 24% 18% 19% 
O-W Cash 16% 14% 12% 14% 8% 
Semi-Month Pass 5% 5% 2% 4% 2% 
EZ Transit 4% 5% 4% 6% 3% 
Discount Pass 7% 6% 3% 2% 2% 
Bus Transfer 2% 2% 1% 0% 0% 
Token 6% 6% 9% 12% 10% 
Monthly Pass 12% 20% 34% 33% 42% 
Weekly Pass 7% 4% 2% 1% 0% 
Metrolink Pass 1% 2% 9% 10% 13% 
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T hi C 5 Eth ° °t a e ° mCHY 
ETHNICITY 

Hispanicl Black! Af 
Other 

Whitel Asian! Pac 
Latino American Caucasian Islander 

Line 
Blue 26% 37% 18% 15% 14% 
Red 24% 15% 35% 25% 30% 
Green 27% 33% 22% 22% 29% 
Gold 23% 15% 25% 39% 27% 

Gender 
Male 54% 53% 69% 65% 52% 
Female 46% 47% 31% 35% 48% 

Age 
<18 10% 7% 4% 1% 4% 
18-24 24% 25% 28% 7% 15% 
25-44 47% 38% 28% 39% 47% 
45-64 18% 28% . 38% 46% 26% 

65 + 1% 1% 1% 7% 7% 
HH Income 

< $25,000 65% 56% 45% 23% 36% 
$25,000-49,999 24% 28% 13% 23% 19% 

$50,000-74,999 6% 11% 25% 20% 17% 
$75,000-99,999 2% 2% 5% 13% 13% 

$100,000 + 2% 3% 11% 21% 15% 
Rider Frequency 

5+IWk 73% 72% 64% 60% 71% 
1-4IWk 20% 19% 18% 26% 15% 
<1IWk 4% 4% 8% 5% 5% 

<1/Mo 3% 4% 2% 5% 5% 
First Time 1% 1% 8% 4% 4% 

Rider Longevity 
5+ Years 41% 46% 34% 23% 17% 
1-4 Years 37% 35% 40% 44% 48% 

<1 Year 22% 18% 18% 29% 30% 
First Time 1% 1% 8% 4% 4% 

Fare Type 
Metro Day Pass 42% 37% 39% 24% 25% 
O-W Cash 15% 18% 14% 15% 9% 
Semi-Month Pass 6% 4% 1% 2% 4% 

EZ Transit 3% 4% 3% 6% 5% 
Discount Pass 4% 6% 8% 9% 4% 
Bus Transfer 1% 4% 0% 0% 1% 
Token 5% 9% 10% 7% 9% 
Monthly Pass 15% 11% 14% 27% 35% 
Weekly Pass 7% 5% 9% 2% 3% 
Metrolink Pass 2% 3% 3% 8% 5% 
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