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Ridership and Revenue

• Revenues up from last year (May)

– Budget: 2.5%

– Actual: 15.1%

• Boardings down from last year (May)

– Budget: 1.2%

– Actual: 4.7%
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Latest metro.net/imagine Stats (as of 6/10/08)

• 65,582 visits – Imagine Home Page
• 41,859 views – Imagine Video
• 16,205 visits – LRTP Page
• 10,371 downloads – 2008 Draft LRTP PDF
• 607 downloads – 2008 Draft LRTP Technical Document PDF
• 3,286 visits – Press Release on LRTP

3



Tunnel Ads Debut

• Metro Red Line between Hollywood/Highland 
& Universal City Stations

• Current advertising: “Wall-E” Pixar Movie
• $240,000 additional revenue per year
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New Sector Partnership Projects

• San Gabriel Valley 
Customer 
Appreciation Program

• Westside/Central    
Bus Stop Information 
Program
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Rail Ops Support

• New windscreen 
decals on trains

• Supports Sheriff train 
sweeps
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Employer Sales Revenue Increases

• $1.6 million dollars in annual/business TAP pass 
sales revenue since January 2008
– 8,000 employees
– 344 worksites

• $14.6 million dollars in total employer pass sales 
revenue in FY08
– Up $2.8 million from last fiscal year
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TAP Vendor Network Pilot

• June TAP Sales
–2 Downtown LA Locations 
–4 Customer Centers

• July TAP Sales
–17 Downtown LA Locations 

• August 
–58 additional outlets along 

Wilshire Corridor

• San Fernando Valley and 
San Gabriel Valley thereafter
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Bike To Work Day 2008 Recap

• May 15th

• 35 events

• Over 3,500 participants
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Go Metro Summer Guide

• Summer Guide 
Distribution
– Onboard

– Web

– Metro Briefs
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Gas Price Ridership Campaign

• Summer Outdoor Campaign
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New Campaign to Launch

• August 2008

• Positions Metro as the ‘solution’
– Gas Prices

– Traffic
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Metro Marketing Field Reps

• Route Info Distribution

• Debut at Sunset Strip 
Music Festival - June 26-28

• Future Campaigns:
– College Campuses

– Employment Centers

– High School Events
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