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SUBJECT: FY19 SPRING CUSTOMER SATISFACTION ON-BOARD 
SURVEY RESULTS 

ISSUE 

This report presents the results of the most recent Metro On-Board Customer 
Satisfaction Survey (Spring 2019) fielded in May and June of 2019 (Attachment A). 

BACKGROUND 

For the last sixteen years, Metro's Research staff has been gathering and analyzing 
data on Metro bus and rail users to track changes in rider satisfaction levels, access to 
and knowledge of Metro resources, perceptions of safety and cleanliness, and a variety 
of other topics. It also contains demographic questions, which are vital for ensuring 
Title VI compliance and allow Metro to better serve a diverse Los Angeles County. 

Metro's Strategic Plan, Vision 2028, has established the goal to "deliver outstanding trip 
experiences for all users of the transportation system" (Goal 2). Under that goal, the 
Strategic Plan relies twice on the biannual customer satisfaction survey to measure 
progress on its initiatives. Specifically, the survey will measure performance for the 
following: 

• Measure change in the perception of safety as we improve safety (Initiative 2.1 ); 
and 

• Improve customer satisfaction (Initiative 2.3). 

The survey is fielded twice each year on all rail lines and nearly all bus lines, 
representing 97% of the average weekday boardings on the Metro system. Surveys 
were distributed on vehicle trips on these lines between the hours of 4 am and 8 pm. 
Results are expanded to line totals, but not by time of day. A total of 14,773 completed 
surveys were returned for this survey effort and it has a low error rate (under 2 percent). 



ANALYSIS 

System-wide, overall satisfaction remains high, with 90% reporting being satisfied with 
service overall (Attachment A, p. 1 ). 

In the Spring 2016 survey, bus rider satisfaction surpassed that of rail riders for the first 
time since the survey began in 2003, and has remained that way in subsequent 
surveys. In 2019, the bus and rail satisfaction rates are effectively equal (89% and 
90%, respectively). Although the gap lessened in 2019, bus satisfaction surpassed rail 
satisfaction in all component areas except for on-time performance and station/stop 
cleanliness. Two of the largest differences are safety while riding and vehicle 
cleanliness. Bus riders feel safer while riding (90%) than rail riders (81 %) by a 9% 
margin (Attachment B, p. 1 ). While 85% of bus riders feel the buses are generally 
clean, only 68% of rail riders agree, a difference of 17%. 

When asked about Internet access, 85% of bus riders and 92% of rail riders reported 
having either a cellular data plan or Internet service available to their household 
(Attachment B, p. 7). Only 7% of bus riders, and 4% of rail riders reported having no 
cell phone. 

Reported sexual harassment in the Spring 2019 survey is 23% overall (Attachment A, p. 
2), up from 21% in Fall 2018. Since 2014, the agency has launched a series of 
countermeasures. These include the "It's Off-Limits" anti-sexual harassment campaign 
in April of 2015, a harassment reporting hotline (844-Off-Limits or 844-633-5464) added 
in 2017, and an increase in the number of police on buses and trains in 2018. These 
steps resulted in a steady downturn in reported harassment until Fall 2017. Currently, 
29% of people reported experiencing harassment on rail, and 20% reported 
experiencing harassment on Metro buses (Attachment B, p. 8). 

NEXT STEPS 

Metro Research is committed to continuing to monitor the customer experience through 
our research program, which includes the semi-annual On-Board Customer Satisfaction 
Survey, in support of Metro's Strategic Plan goals. 

Metro staff will post this information online, present results to governance councils, and 
continue to integrate research data with our various projects, including, but not limited 
to, the NextGen Bus Study Project and Long Range Transportation Plan update. 

ATTACHMENT 

Attachment A - Spring 2019 On-Board Customer Satisfaction Survey Topline Results 
Attachment B - Spring 2019 On-Board Survey + Trend Report lnfographic 



Attachment A: Spring 2019 On-Board Customer Satisfaction Survey Topline Results 

All SYSTEMWIDE data derived from On-Board Customer Satisfaction Survey (Conducted May-June 2019) 

Generally Speaking. I am satisfied with Metro 

bus/rad service 

� 
Strongly Agree 43% 

Aaree 48% 

Total Agree 90% 

Disagree 7% 

Strongly Disagree 3" 

Total Disagree 10% 

Total 100¾ 

THIS bus/tram is generally on time (within 5 

minutes) 

� 
Strongly Agree 37" 

Aaree 47" 

Total Agree 84% 

Disagree 13% 

Strongly Disagree ·" 
Total Disagree 16% 

Total 100% 

I feel safe waiting for THIS bus/tram 

� 
Strongly Agree 36% 

Agree 49" 

Total Agree 85" 

Disagree 11" 

Strongly Disagree 3" 

Total Disagree 15" 

Total 100% 

I feel safe while r1dmg THIS bus/train 

� 
Strongly Agree 39% 

Aaree 49" 
Total Agree 87" 

Disagree 10% 

Strongly Disagree 3% 

Total Disagree 13% 

Total 100% 

THIS bus/tram is generally clean 

� 
Strongly Agree 32% 

Agree 47% 

Total Agree 80% 

Disagree 15" 

Strongly Disagree 5% 

Total Disagree 20¾ 

Total 100¾ 

THIS bus/train's stops/stations are generally 

clean 

� 
Strongly Agree 29" 

Aaree 47% 

Total Agree 75" 

Disagree 19% 

Strongly Disagree 6% 

Total Disagree 25" 

Total 100¾ 

Did you receive a discount on your fare? 

Yes 
No 

Total 

� 
33" 

67" 

100¾ 

If yes, what type of discount did you receive? 

Student (K·12) 
Student (college) 
LIFE (low-Income coupon) 
Senlor/Ols./M�dl. 
Total 

� 
26% 

21% 

7" 

46% 

100¾ 

What type of fare did you use? 

30-Day Pass 

7•0ay PISS 
Day Pass 
TAP Stored Value 
Cash 

Token 
Metro Transfer 

EZ Transit Pass 
Inter-Agency Transfer 
Metrollnk Transfer 
OCTA Pass 
Other 
Total 

Smart Phone 

cell Phone 
Neither 
Total 

Do you own a: 

� 
19" 

!I% 

7% 

28" 

23% 

2" 

2% 

2" 
°" 

1% 

°" 

s" 
100% 

57" 

37% 

6" 

100¾ 

Do you or any member of your household have access to the 

Internet? 

Yes 
No 

Total 

� 
87% 

13" 

100¾ 

Do you or any member of your household have access to high

speed internet AND a smartphone data plan'J 

Yes 

No 
Total 

� 
25% 

75% 

100¾ 

Do you or any member of your household have access to the 

internet using any of the followmg"J 

Cable or High-Speed Internet 
Cellular data plan for smartphone/tablet 

Some other internet service 
Total 

� 
52% 

40% 

9% 

100¾ 

How did you get to the FIRST bus or tram of nus trip., 

� 
Walked 78% 

Dropped Off 10¾ 

Drove 5% 

Biked 2" 
Skateboarded 1% 

Other 3" 
Total 100% 

How many minutes did 1t take you to get to the FIRST bus or 

tram of THIS tr1p'J 

Mean 

Median 

� 
10 

9 

How many minutes did you wait for that FIRST bus or tram., 

Mean 
Median 

� 

Do you have a car available to make THIS trip'J 

Yes 

No 
Total 

Yes 

No 

Total 

� 

Will you have to transfer to complete THIS trlp'J 

22" 

78% 

100¾ 

� 
47% 

53% 

100¾ 

If yes, Is your transfer scheduled to amve within 1S 

mmutes"J 

Yes 

No 

Total 

� 
71% 

29" 

100% 

Page 1 



All{SYSTEMWIDE data derived from On-Board Customer Satisfaction Survey (Conducted May-June 2019) 

In the past 6 months, while riding Metro, have you 

personally experienced any of the following types of 

sexual harassment? 

Total Rate 
Non-physical 
Physical 
Indecent Exposure 

� 
23% 
18% 

6% 
9% 

How many days a week do you usually ride Metro? 

� 
First time 2% 
< 1 day 4% 
1-2 days 7% 
3-4 days 21% 
5 or more days 66% 
Total • 

100% 

How many years have you been riding Metro? 

� 
Less than one 11% 
1-2 years 18% 
3-4 years 16% 
5+ years 56% 
Total 100% 

What language did you complete the survey in? 

� 
English 73% 
Spanish 26% 
Other 1% 
Total 100% 

What is your ethnicity? 

----
Latino 58% 
African American 15% 
White 12% 
Asian/Pac. Isl. 9% 
Native American 1% 
Other 5% 
Total 100% 

What is your gender identity? 

Male 
Female 
Non-binary 
Total 

----
47% 
51% 
1% 

100% 

What is your age? 

----
< 18 10% 
18-24 18% 
25-34 21% 
35-49 24% 
50-64 20% 
65 or more 8% 
Total 100% 

Household's total annual earnings? 

----
Under $5,000 22% 
$5,000-$9,999 8% 

$10,000-$14,999 6% 
$15,000-$19,999 17% 
$20,000-$24,999 10% 
$25,000-$34,999 7% 
$35,000-$49,999 11% 
$50,000-$99,999 13% 
$100,000 or more 7% 
Total 100% 

Household's total annual earnings? 

Median 
Mean 

IIIIIIIIIIDIIII 
$19,247 
$31,959 

Above or Below Poverty line 

Below Poverty Line 
Above Poverty Line 
Total 

----
51% 
49% 

100% 
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Generally Speakmg, I am satisfied with Metro 
bus service 

� 
Strongly Agree 45% 
Aaree 46% 
Total Agree 90'-' 

Disagree 7% 
Strongly Olsaaree 3% 
Total Disagree 10% 
Total 100% 

THIS bus 1s generally on time (w1th1n 5 
minutes) 

� 
Strongly Agree 36% 
Agree 45% 
Total Aaree 82% 
Disagree 15% 
Strongly Oi$agree 4% 
Total Disagree 19% 
Total 100% 

I feel safe waiting for THIS bus 

� 
Strongly Agree 39% 
Agree 48" 
Total Agree 87% 
Disagree 10% 
Strongly Disagree 3"' 
Total Disagree 13% 
Total 100% 

I feel safe while riding THIS bus 

� 
Strongly Agree 43% 
Agree 48" 
Total Agree 90% 
Disagree 7% 
Stronstv Disagree 2" 
Total Disagree 10% 
Total 100% 

THIS bus 1s generally clean 

� 
Strongly Agree 36% 
Aa,ee 49% 
Total Agree 85% 
Disagree 11% 
Strongly Disagree 4% 
Total Disagree 15% 
Total 100% 

THIS bus's stops are generalty clean 

� 
Strongty Agree 30% 
Agree 44% 
Total Agree 74% 
Olsasree 20% 
Strongly Disagree 6% 
Total Disagree 26% 
Total 100% 

All BUS data derived from On-Board Customer Satisfaction Survey (Conducted May-June 2019) 

Did you receive a discount on ycur fare? 

Yes 
No 
Total 

� 
37% 
64" 

100% 

If yes, what type of discount did ycu receive? 

Student (K•l2) 
Student (collese) 
LIFE (low-Income coupon) 
Senlor/Dls./Medl. 
Total 

29'-' 
2°" 
8% 

43" 
100% 

What type of fate did you use? 

30-Day Pass 
7-0ay Pas.s 
Day Pass 
TAP Stored Value 
Cash 
Token 
Metro Transfer 
EZ Transtt Pass 
Inter-Agency Tr.rnsfer 
MetroUnk Trinsfer 
OCTA Pass 
Other 
Total 

Smart Phone 
Cell Phone 
Neither 
Total 

� 
21% 
9% 
4% 

22" 
30% 

2% 
2% 
2" 
0% 
I" 
0% 
6% 

100% 

Ooyou own a 

� 

Do you or any member of your household have access to the mternet? 

Yes 
No 
Total 

� 
85% 
IS" 

100% 

Do you or any member of your household have access to high-speed internet 
AND a smartphone data plan' 

Yes 
No 
Total 

� 
22" 

78" 
100% 

Do you or any member of your household have access to the internet usrng 
any of the following? 

Cable or High-Speed Internet 
CellulardaUi plan for smart·phone/tablet 
Some other Internet .servk:e 
Total 

51% 
4°" 
10% 

100% 

How d1d you get to the FIRST bus or tram of THIS trip? 

� 
Walked 84% 
Dropped Off 9% 
Drove 2% 
Biked 2% 
Skateboarded 1% 
Other 3"' 
Total 100% 

How many minutes did II take you to get to the FIRST bus 
or tr.un of THIS trip? 

Mean 
Medfan 

� 
10 
7 

How many minutes did you wait for that FIRST bus or 
train? 

Yes 
No 
Total 

Yes 
No 
Total 

� 

Do you have a c..ir available to make THIS tnp' 

9 
6 

� 

Will you have to transfer to complete THIS tnp' 

17% 
83" 

100% 

� 
44% 
56" 

100% 

If yes, 1s your tr..insfer scheduled to arrive w1thm 15 
minutes? 

Yes 
No 
Total 

� 
69% 
31" 

100% 
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AU BUS data derived from On-Board Customer Satisfaction Survey (Conducted May-June 2019) 

In the past 6 months, while riding Metro, have you 

personally experienced any of the following types of 

sexual harassment? 

Total Rate 

Non-physical 

Physical 

Indecent Exposure 

llllllmmllllll 
20% 

16% 

5% 

7% 

How many days a week do you usually ride Metro? 

llllllmmllllll 
First time 1% 

< 1 day 3% 

1-2 days 7% 

3-4 days 19% 

5 or more days 71% 

Total 100% 

How many years have you been riding Metro? 

llllllmmllllll 
Less than one 9% 

1-2 years 16% 

3-4 years 15% 

5+ years 60% 

Total 100% 

What language did you complete the survey in? 

llllllmmllllll 
English 68% 

Spanish 31% 

Other 1% 

Total 100% 

What is your ethnicity? 

llllllmmllll 
Latino 63% 

African American 15% 
White 8% 

Asian/Pac. Isl. 8% 

Native American 1% 
Other 5% 

Total 100% 

What is your gender identity? 

Male 

Female 

Non-binary 

Total 

< 18 

18-24 

25-34 

35-49 

50-64 

65 or more 

Total 

What is your age? 

llllllmmllll 
44% 

54% 

1% 

100% 

llllllmmllll 
11% 

16% 

19% 

23% 

21% 

9% 

100% 

Household's total annual earnings? 

llllllmmllll 
Under $5,000 25% 

$5,000-$9,999 9% 

$10,000-$14,999 6% 

$15,000-$19,999 18% 

$20,000-$24,999 11% 

$25,000-$34,999 7% 

$35,000-$49,999 11% 

$50,000-$99,999 10% 

$100,000 or more 3% 

Total 100% 

Household's total annual earnings? 

Median 

Mean 

lllllllllmlllll 
$17,873 

$26,197 

Above or Below Poverty Line 

Below Poverty Line 

Above Poverty Line 

Total 

llllllmmllll 
58% 

43% 

100% 
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Generally Speaking. I am satisfied with 

Metro rail service 

� 
Strongly Agree 38% 
Agree 52" 

Total Agree 89% 
Disagree 8% 
Stronaly Disagree 3% 
Total Disagree 11% 
Total 100% 

THIS train is generally on time (within 5 
minutes} 

� 
Strongly Agree 37% 
Agree 52" 

Total Agree 89" 
Disagree 8% 
Strongly Disagree 2% 
Total Disagree 11% 
Total 100% 

I feel safe waiting for THIS tram 

� 
Strongly Agree 30% 
Agree 51% 
Total Agree 81% 
Disagree 15% 
Strongly Disagree 4% 
Total Disagree 19% 
Total 100% 

I feel safe while riding THIS train 

� 
Strongly Agree 30% 
Agree 51% 
Total Agree 81% 
Disagree 15% 
Strongly Disagree 5% 
Total Disagree 19% 
Total 100% 

THIS train Is generally clean 

...m:mlllll 
Strongly Agree 23% 
Agree 45% 
Total Asree 68% 
Disagree 23% 
Strongly Disagree 9" 
Total Disagree 32% 
Total 100% 

THIS tram's stations are generally clean 

...m:mlllll 
Strongly Agree 26% 
Agree 52% 
Total Agree 78% 
Disagree 17% 
Strongly Disagree 6% 
Total Disagree 23% 
Total 100% 

All RAIL data derived from On-Board Customer Satisfaction Survey (Conducted May-June 2019) 

Did you receive a discount on your fare, 

Yes 

No 

Total 

-=-
25% 
75% 

100% 

If yes, what type of discount drd you receive' 

Student (K-12) 
Student (college) 
LIFE (low-income coupon) 

Senior/Dis./Medi. 
Total 

-=-
17% 
25% 

5% 
S3% 

100% 

What type of fare did you use' 

30-0ay Pass 

7-0ay Pass 

Day Pass 

TAP Stored Value 
Cash 

Token 
Metro Transfer 

EZ Transit Pass 

Inter-Agency Transfer 

Metroltnk Transfer 

OCTA Pass 

Other 
Total 

Smart Phone 

Cell Phone 
Neither 

Total 

-=-
1S% 
10% 

14% 
48" 
°" 

1% 
3% 
3" 

°" 

3% 
0% 
4% 

100% 

Do you own a: 

-=-

Do you or any member of your household have access to the 

internet? 

Yes 
No 

Total 

-=-
92% 

8% 
100% 

Do you or any member of your household have access to htgh

speed internet AND a smartphone data plan' 

Yes 
No 

Total 

-=-
33% 
67% 

100% 

Do you or any member of your household have access to the 

internet usmg any of the follow1ng' 

cable or High-Speed Internet 

Cellular data plan for smartphone/tablet 
Some other internet service 

Total 

IIIIIEmDIII 
54% 
40% 

7% 
100% 

How did you get to the FIRST bus or tram of THIS trip' 

� 
Walked 66% 
Dropped Off 13% 
Drove 12% 
Biked 3% 
Skateboarded 2% 
Other 4%, 
Total 100% 

How many minutes did It take you to get to the FIRST bus or 

tram of THIS trip? 

Mean 

Median 

� 
12 
1 0  

How many minutes did you wait for that FIRST bus or trnln? 

Mean 

Median 

� 

Do you have a car available to make THIS trip' 

Ves 
No 

Total 

Yes 
No 

Total 

� 

Will you have to transfer to complete THIS trip? 

33% 
67% 

100% 

� 
S4% 
46% 

100% 

If yes, is your transfer scheduled to amve w11hm 15 minutes' 

Yes 
No 

Total 

� 
74% 
26% 

100% 
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Alt RAIL data derived from On-Board Customer Satisfaction Survey (Conducted May-June 2019) 

In the past 6 months, while riding Metro, have you 

personally experienced any of the following types 

of sexual harassment? 

Total Rate 

Non-physical 

Physical 

Indecent Exposure 

IIIIIDmllllll 
29% 

23% 

7% 

13% 

How many days a week do you usually ride Metro? 

IIIIIDmllllll 
First time 5% 

< 1 day 6% 
1-2 days 9% 
3-4 days 24% 
5 or more days 57% 
Total 100% 

How many years have you been riding Metro? 

IIIIIDmllllll 
Less than one 15% 
1-2 years 21% 
3-4 years 18% 
5+ years 46% 
Total 100% 

What language did you complete the survey in? 

English 

Spanish 

Other 

Total 

IIIIIDmllllll 
85% 

15% 

0% 

100% 

What is your ethnicity? 

----
Latino 46% 
African American 15% 
White 21% 

Asian/Pac. Isl. 12% 

Native American 1% 

Other 5% 

Total 100% 

What is your gender identity? 

Male 

Female 

Non-binary 

Total 

----
54% 

45% 

2% 

100% 

What is your age? 

----
< 18 6% 

18-24 21% 

25-34 26% 

35-49 25% 

50-64 17% 

65 or more 5% 

Total 100% 

Household's total annual earnings? 

----
Under $5,000 17% 

$5,000-$9,999 6% 

$10,000-$14,999 5% 

$15,000-$19,999 14% 

$20,000-$24,999 8% 

$25,000-$34,999 6% 

$35,000-$49,999 12% 

$50,000-$99,999 20% 

$100,000 or more 14% 

Total 100% 

Household's total annual earnings? 

Median 

Mean 

lllllmllllllll 
$26,690 

$44,585 

Above or Below Poverty Line 

Below Poverty Line 

Above Poverty Line 

Total 

----
38% 

62% 
100% 
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On-Board Survey Results + 
Trend Report Spring '19 
May 1 5  - Ju ly  12  

� 

Los Ance� Co'-ln17 

� 

Mo1oopoliUn Tnmpo,toUon '""'°"'Y 

Metro 

Every year Metro Research conducts a customer satisfaction 
survey on board their buses and trains. 
This year, we received input from 14,773 riders like you! 
This is what they had to say. 

One Ga1eway Plaza 
Los Angtlu, CA 90cm-,9�:r 

Attachment B 



Customer Satisfaction 

This bus i s  generally on time (within S minutes) 

I feel safe while waiting for this bus 

I feel safe while riding this bus 

This bus is generally clean 

This bus's stops are generally clean 

This train is generally on time (within 5 minutes) 

I feel safe while waiting for this train 

I feel safe while riding this train 

This train is generally clean 

d:81 
This train's stations are generally clean 

I am generally satisfied with Metro Service: 

100 - - - - - - - ------------

• Bus A Rail 

95 -------------- ------

• 
(90%) 

-="--�--�r--
(89%) 

80 '-----'�---'-----'-----'-----'---�--
2013 2014 2015 2016 2017 2018 2019 

2019 
. · · · · · · · · · · · · · · · · · · · · · ·  

6 o 

I ;1m generally satislitd 
wi th Merro bus service 

a 
� 

I am generally sa11s�ed 
w th Metto rail servi ce 



Demographic Data 

----,_ L Ag� 

Bus 

< 18 

18·24 

25·34 

35·49 

50·64 

65+ 

30 25  20 

Native American (1%) 

Asian/ 
Pacific Islander (8%) 
. - - - - . - - - - - - - - - - - -
White (8%) 

African 
American (15%) 

15 10 

0 

0 

21% 

17% 

0 10 1 5  20 

Native American (1%) 

White (21%) 

African 
American (15%) 

Rai l  

I 26% 

25 30 

Other (5%) 

Latino {46%) 



Demographic Data 

Survey Language 

Bos 

I. g �-----------, 
Rail 

-� 

0 100 

English 85% 

0 100 

0 

@ender Identity 

Bus 

g 

Rail 

iiiiiiiiiiiiiiiiiiii 54% 
• • • • • • • • • • • • • • • • • • • • Female 

'''''''''''''''''''' 
iiiiiiiiiiiiiiiiiiii 45� 
iiiiiiiiiiiiiiiiiiii 

Ma e 

iiiiiiHiiiiiiiitiit 
�n-Binary 

iiiiiiiiiiiiiiiiiiii 44% 
• • • • • • • • • • • • • • • • • • • • Female 
'''''''''''''''''''' 
fftftfffffftttttfift 5

M

4o/c
1

° 

iiiiiiiiiiiiiiiiiiii 
a e  

iiiiitiiiitiiittiitt 2% 

Non-Binary 



Demographic Data 

50% 

40% 

20% 

Bus 

UNDER 15K 15K-15K 

Bus 

lSK-lSK l51C-SOIC 

Median Income 

S17,873 

Mean Income 

$26,197 

501C-1001C 1001(• 

0 

0 

Rail 

50% 

40% 

30% 

20% 

1()% 

0% 
UNDER 1Sk 151C-2SK 

Rai l 

2SIC-J5K ]51(-501( 

Median Income 

$26,690 

Mean Income 

S44,585 

SOIMOOK 100K• 
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Trip Profile 

I have been riding Metro for 5+ years: • Bus � Rail 

70 

• (60%) 
60 • --

• 
50 

.., (46%) ... ... 

40 

30 
2013 2014 2015 2016 2017 2018 2019 

Year Bus Rail 

2013 52% 40% 

2014 60% 46% 

2015 60% 49% 

2016 63% 47% 

2017 62% 45% 

2018 60% 43% 

2019 60% 46% 

0 

0 

Do you have a car available to make TH IS  trip? 

Bus Q � -· · • •  -

. jiiQliill 1111 1a1 r,,il la:l fiadioil iii -..a 

a ••. ...... . 
- -------- -

Yes (17%) •-·• lii • • foll foll lal r-i W • • 
/iiiHiiiil /al iar fill /al Illa foll r-1 foll 
liiiHiiiil lal t-i !al lal l'•d•l i-i ia1 
iiic 1111 fal f•I r,,il ..-l /al illl ial ..i 
�i-ilal••·---

liiiil r-1 !al 1111 !Ill i-i f•l la.l 1111 1111 

Rail 

j (iiil (iiil (iiil (iiil' 
! liiil liiil liiil liiil  

� : liiil liiil liiil liiil 
.-. : - - -

Yes (33%) •·� : : :  
: liiil fiil liiil  
: liiil - 
! fiil fiil fiil 
i .. -. • •. 

• 
----

-----
11111 liiHa, Ill; 
r.l • • -

- - (Ill fail Iii! 
fall - (Iii 



Trip Profile 

C Average Total Time Before Boarding Bus/Train) 

fi,...0 
'/\ 

Traveling to 
Station/Stop 

10 Minutes 

12 M inutes 

+ 

i10 
Waiting at 

Station/Stop 

9 Minutes 

7 Minutes 

Total Time 

.tC _ ........ 
1 9  Minutes 

4-Q --

19 Minutes 

O [ First Mi le Travel Modes 

Bus 

g 

Rai l  

0 

. . . . . . . . . .  Y-'.�1-��9 (84%) rt; 
. . . . . . . _ �-'�P.l?��-<?_ff (9%) tiliiill 

. . . .  r;i!9.".� {2%) a 
. .  �j�� .-+: -���\��9�!�.e-� (3%) @<0 

.. mb�r.(3%) J. 

. . . . . . . .  �?!��<J.(q�%l. 'k 
. .  _ l)r_�l?P�9. '?� Q ?!?l t� 

. _r;>r9_v_� D.7%) . a 
. B_i�e."!".���!��9_a_rp_�d (5%) @i0 

. .  Q!lm .l4.%). J 

6 



I nternet Access 

I Do you or any member of your household have a� 
to the internet? 

Rail 
Bus 

9 
Yes Yes 

(85%) (92%) 

I �o/�,
u or any member of your household have acc�ss J 

�-speed internet and a s�rtphone data p lan� 

Bus 
Yes t="\, 

(22%) � 

Rail 

Yes 
(33%) 

O [ What type of mobile device do you own?-=:) 

Bus 

Q 

Rail 

Year 

'15 

'16 

'17 

'18 

'19 

Year 

'15 

'16 

'17 

'18 

'19 

Smartphone Cell Phone Neither 

0 E1 . 0 
•m•:..___m=-,■ 9% 

' . 

Smartphone Cell Phone 

0 

61% 

. 9% 

. 9% 

. ,,% 

■ 7% 

Neither 

0 



Sexual Harassment 

Bus 

Rail 

I At least one type of 
sexual harassment 

'---
30 

'l 5 '16 '17 '18 '1 9 

30 

'l 5 '16 '1 7 '18 '19 

�n-Physical 

30 

20 

30 

(comments, gestures, etc) 

'1 5 '16 '1 7 '1 8  '19 

'l 5 '16  '17 '18 '1 9 

30 

20 

'l 5 '1 6  '17 '18 '1 9 

30 

20 

10 

0 
., 5 '16 '17 '18 '1 9 

�ecent Exposure 
�osure of private parts) 

30 

20 

10 

'1 5 '16 '17 '18 '1 9 

30 

20 

10 

0 
'l 5 '16 '17 '18 '1 9 


