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Rail Safety Campaign
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ExpressLanes
 

Outreach

•
 

5 Community Meetings in June

•
 

Live Web Chat on metro.net
 

on July 7 

•
 

Outreach campaign included:
–

 
Ads in 15 newspapers, eblasts, press releases,           
media briefing on June 8th
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Line 632 Promotion

•
 

Ads in 9 newspapers

•
 

Customer Information

•
 

TPIS Monitors

•
 

Web
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Shake-up

•
 

129 timetables printed

•
 

5.8 million units 

•
 

Largest shake-up ever
–

 
15% increase in productivity
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Service Change Campaign
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•
 

System-wide distribution

•
 

Metro Briefs

•
 

Metro Monthly

•
 

Web updates



All Maps Updated

–

 
12-Minute Map

–

 
Bus/Rail System Map

–

 
Backlits

–

 
Map Cases

–

 
Neighborhood Maps

–

 
Rail Line Maps
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Gating Information for Customers 

•
 

Take ones

•
 

Car Cards

•
 

Rail Posters

•
 

TPIS Messages

•
 

Web Information
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Movie Theater Promotion

•
 

:30 Metro ridership messages will run:
–

 
Beginning July 17th

–
 

616 screens 

–
 

53 theater complexes across LA County

•
 

Theaters include
–

 
AMC, Century, Edwards Cinemas, Loews, 
Regal, United Artists
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